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Abstract

Neuromarketing is a new area that bridges the gap between consumer behavior and
neurobiology. In 2002, when it first appeared, it was a controversial issue, but today it is gaining

popularity among advertising and marketing specialists.

Neuromarketing offers uncontrollable methods for directly exploring the mind - without the
need for cognitive or conscious participation. The document discusses the importance of
Neuromarketing in the field of marketing development and it is assumed that it can significantly
improve both correct calculations and the perception of both commercial and advertising

messages in the target audience.

The aim of the study is to determine the popularity of Neuromarketing in Georgia. First of all,
examine the extent to which companies in Georgia have information about this area and how

they use this approach.

The study showed that Neuromarketing awareness is a very problematic issue in Georgia. Several
existing problems were identified: the lack of complete sources on the subject and rarely
“trainings” and public lectures on the subject. Most respondents have only a general idea and
knowledge of neuromarketing, according to studies, in most cases, companies use traditional

marketing methods.

An important achievement of the study is that it revealed less popularity in this area. First, the
study provides the basis for training to increase awareness of Neuromarketing, and then
companies will be able to present this method as one of the most effective marketing methods,

the results of which are reliable and have no analogues compared to other existing methods
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