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Abstract

The topic of the master’s is the study of the “Trading potencial of Chacha”. The literature in this
research deals with successful examples from different countries, which clearly shows that

branding of products similar to chacha has had a positive effect on the image of countries.

Statistical data from the National Statistics Office of Georgia and the National Wine Agencies of
Georgia is presented. The information reflects production, exports and imports from 2009 to the

present.

A four-pronged study was used to determine the trading potencial of the Chacha:
manufacturers, household farmers, consumers and tasters. The information obtained from the

study allows for the identification of problems with identifiability.

Research includes some of the recommendations that were collected during interviews with

believers, tasters, consumers and homeowners.

The combination of the information in this research allows us to determine Chacha’s tranding

potencial.
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