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Abstract

The Master's thesis "The Practice of TV Integration of Products and Services in Georgia and
Its Impact on Consumer Behavior" is the first Georgian academic paper to review the
practice of placing products and services on the example of the Georgian television space.
The text discusses international examples and practices in Georgia in this direction.

The text discusses an international examples and practices in Georgia in this direction.
Within the framework of the research, various scientific papers of the authors working on
the mentioned topic were discussed, where the types of hidden advertisements and the best
examples are described in detail.

The paper includes a study that surveyed consumers and company representatives -
Marketing, PR and sales managers. The survey was conducted using of quantitative
research using with Google Doc. Based on the research, the strengths and weaknesses of the
issue and the general attitudes towards the research topic were identified. Most of the
company's representatives point out that "Product Placement" as a modern tool is one of
the contributing factors to their activities.

As a result of our research, we have an in-depth information about product and service
integration. It turned out that companies in Georgia use this tool with high intensity. And
for most consumers, this type of advertising is easy to understand and notice.

Keywords: Integration, Advertising, Product Placement, Hidden Advertising, Marketing,
Brand, Product Integration, Positioning.
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