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Abstract 

 

Masters thesis “Development of PR strategies in Georgia based on 

presidential election campaigns” represents scholarly work that 

discusses electoral campaigns in Georgia from public relations 

perspective.  

Facts in the paper are brought from past experiences of four presidents, 

their campaigns similarities and differences in communication. 

Working on archive database showed us whose strategies and what kind 

of strategies brought success to the candidates. On the contrary we 

figured out what mistakes were made, bringing undesirable results. 

Desk research helped us study the theories common in international 

political public relations. For more accuracy we analyzed foreign 

experiences in the direction of political PR. Research showed us that 

international practice and experience has strong influence on Georgian 

public relations strategies. We have brought up theories which are 

reliable and examples from local and American experiences. We have 

thoroughly deconstructed and discussed presidential campaign ads 

which are very important part of whole campaign. In the written 

interviews ex-presidents and president discuss pros and cons of their 

own campaigns. 

Research results helped us work out the recommendations which in the 

future we think will help people who are interested in public relations 

specifically in political direction of this field. Elections and the support 
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of voters will always be of great importance; thus, the candidates will 

need to use public relations to reach the target audience. 
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