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Abstract

Nowadays, Georgian universities actively use social media to attract and communicate with
students. The research explores the communication strategies of Georgian universities before and
after the Covid-19 crisis. Moreover, it looks at the digital communication strategies of the

international educational institutions and compares them to that of Georgian.

The research aims to analyze the material posted on social media by Georgian public universities

in order to identify the type of content in which people are interested in.

Considering the aims of the paper, throughout the past four months, we used quantitative, as well
as qualitative research methods. The finding of the research was that various universities focus on
the different types of content. For example, Ilia State University has the highest percentage of
posts about the events that are taking place in the university — 50%. Regarding the content, the

most popular posts are the real-life stories.

Based on the research about the communication strategies of Georgian public universities and the
best practices of the international educational institutions, we can single out several methods and
characteristics which can be used by the communication specialists to improve people’s
involvement in their social media posts. For example, creating hashtags, hosting online meetings,
managing informative Facebook groups, and putting more emphasis on their student body can be

successful tools to improve their communication.

Key words: Digital media, University, Facebook, Communication, Content, Online learning, Crisis

communication
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