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Abstract

The development of social media has made it easier for anyone to spread, share and
receive information. In everyday life, it becomes more difficult to distinguish between true and
false from different types of information. False information can have a profound effect on

people's thinking and behavior, so it is used by many companies and organizations.

The aim of the research is to study the impact of spreading false information on social
media on the formation of the views and behavior of Georgian society. In addition, determine

the attitudes of PR and marketing professionals.

The actuality of the issue is confirmed by the papers presented in the scientific literature
that discuss psychological factors, the impact of social media on users and the mechanisms for

identifying fake news or accounts.

To achieve the right results and goals, and effective methodology has been developed -
quantitative research for the public as well as for PR and marketing, also a simulation website

and Facebook page.



204 people and 36 respondents from all walks of life answered all the research questions
of interest to the paper. In addition, the results of the simulation experiment justified the

hypotheses and views on the issue.

In a conclusion, it should be noted that the study was conducted and the objectives were
achieved. Several provisions have also been established. False information that aims Georgian
society is frequent on social media. The fakest information is spread on Facebook. A large part of
society cannot distinguish between real and false information and this is one of the big
challenges. The public has little experience in identifying false information, but in practice it
fails to do so. Georgian society is under the influence of false information and this has a great
impact on the behavior , thinking and attitudes of its members.

The research is effective and reveals what challenges can be caused by spreading false
information.

Keywords: false information, misinformation, social media, marketing, public relations,

conformism, fake accounts.



