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Abstract

The present thesis reviews the examples of successful use of digital marketing and e-
commerce in Georgian publishing field. Based on interviews with publishing house
representatives and industry experts, the necessity and the role of the digital marketing
and e-commerce in the 21st century as well as their origins, types and opportunities in
Georgian market are being discussed. The research has shown that nowadays the digital
marketing and the proper way of communication with the customer have the huge
impact on offline as well as online sales, which should be thoughtfully planned and given

great attention.

In-depth research is done on 3 examples of the Georgian publishing houses - ,Bakur
Sulakauri Publishing®, ,Books in Batumi“ and ,Intellect® Publishing in frames of the
review, which enabled me to perform a functional analysis of digital marketing and e-

commerce.

As a result, the major communications campaigns for publishing houses have been
separated, which are the one of the main ways to stimulate sales in both the digital and

the real world.
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