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SBLEHMSIEO

©OILEPIMO0  GHMOODBIo  LodsOMZgwmb  g3mbmdozol goo-ghomo 3603369 m3zs60
19dBHMO05, MMIgLs3 39960l 390000 IMBIT0 OMJIMO 3EroEo T9543L. GH¥IMH0DToL
dOMIomo B5DPMHOL BOEILML 9O, YMMoLIVGdO bEgds GHMOBAOL 2sbsmEgdols
00gM3oMmgmds  Lododmggermdo.  bsdOMAol  Jobsbos  GH@OBAOL  gobsmengdols
d9L505d0LMBOL  OEPIBS  oLOJAYOLMB.  306MZgWsEO s  FJMGYMo  Fmbsoigdgdols
5999953990l LBo®wdzgebg bsogwos, MMI GMOOBIOL goboogds LsdMdsm dsBOOL
9mbm3zbgdl  Jglodsdolo 3960  530594MmBogdL.  GHOMOBIOL  MFsnglo  AsbsMEGdS
U3gHMIo sOLYIM 3MDBOE0YODY WOLEIIJOOLMZ0L 56 JIbol Olgm03g FodmMLogy (ML,
GMO3 3OMRIL0Eo. JgLodsdolo §399obol 3ysgl @ocydo 335¢0xR0E0MOO 35MYdO,
Mm3gdo3 396 9bhgb 153056m0 FqlodEgdEMdIOOL MgoE0BYdsL: 396 LoD, 56
159090056 Lbgs bgdGHm®do, JoHoms F9gdmbznz90do 30 3b3WYdom oligo dM (398 MBSL,
GOmdgmdos 3OMmEgbomo s Fsglo  Logobdsbomgdwm  3MMsdg00L
399OLEIMH3MYOMEd0 9oLy s 00539 3mDBoE0gdHBY  3b3wWYd0sL.  Fowgdmwo
99092900056  g58m©obstrg 65dMmdo 360d369emz5605 EGHYOOBIoL 0bMLEMoOLm30L,

LBIOMA0 SHHEO S VOO0 3EbOL Fgloddbgrs.

do60omso 155d0gdm Lo@yzgdo: GMH0HIOL AsBsmEgds, FOMToMO BB, FoEglio
39650935, 3O:MTBgLOIO QoBsgds.



Abstract

Today tourism is one of the most important sectors in Georgian economy, which contributes to
the well-being of the country. Together with the growth of tourism labor market in Georgia, the
tourism education should be taken into consideration. The goal of the thesis is to identify the
conformity of tourism education with employment. Based on primary and secondary datas, it is
clear that tourism education in Georgia does not meet the labor market needs. Higher education
institutions in tourism does not design and implement as important knowledge as vocational
education institutions for employing positions in the field. Accordingly, the country has
tousands of qualified university graduates, who fail to realize their capabilities: they are unable
to be employed on appropriate positions, or forced to work in other sectors and in most cases
both of higher and vocational education programs’ graduates work on the same positions. From
the results obtained, the thesis is important for the Georgian tourism industry, creating new and

valuable knowledge in the field.

Key words: Tourism education, Labour market, Higher education,Vocational education.



