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Abstract

The work Influencers lifestyle on Social Media and Their Power to Change Publics Opinion is
the first Georgian master thesis which created guide for beginner influencers. The master
thesis highlights the influence of people in social media, also their lifestyles on Instagram
platform and how they cooperate with the brands by considering the applications. The most
important goal of the research is to analyze what manipulations and techniques are applied to
the influencers that make them have such a big amount of followers who trust their
experiences and assist them with formation of opinion on the basis of their recommendations.
Relying on the qualitative research, guide was created which will help representatives of the
above field to manage their own pages according to proper planning and relevant content. The
work uses a qualitative research method, a deep interview with four Georgian influential
respondents. The individuals were selected according to their Instagram content, the amount
of followers, lifestyle and content. With this strategy research pointed out the similarities and
differences between Instagram pages.
In the final part of the research the questions asked at the beginning were answered, for
example If the Georgian Instagram’s influencers are aware of strategies and tactics that is going
to help them get a biggest platform and make them more desirable, also work learned from the

research that people with Georgian influencers are cooperating with certain brands.

Keywords: Influencer, Followers, Instagram, Influencer Marketing.



