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Abstract

This study concerns the internationalization of education in Géorgia, more specifically,
international student mobility in Georgia. This paper investigates marketing strategies used by
private and state universities, their effectiveness as well as the factors determining students’
choice of country or university. The relevance of this issue is due to the growing importance

of internationalization and the need to design appropriate marketing strategies.

This study is based on qualitative research. Seven in-depth inteviews with private and state
universitiy representatives were conducted and group inteviews were organized with 42
international students. In order to get more information on the level of internationalization in
Georgian universities, the information on the websites of these universities were also

reviewed.

Research has revealed some problems at the institutional and national level, whose resolution
will allow the effective and correct programming of internationalization of education in

Georgia.

Key words: Marketing, marketing strategy, international students, internationalization of

education, Higher Education Institution
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