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Abstract

The report deals with the definitions of corporate social responsibility, its components and
characteristics, its meaning today and also the effect of corporate social responsibility on the
image of organizations. Considered the attitude of Georgia and world markets in relation to
CSR. The problems that are associated with the establishment of corporate social responsibility
and which exist today in Georgia are considered. The research hypothesis implies that in
Georgia the CSR is a new establishment, respectively, less public awareness about this issue, this
value is also misunderstood by the CSR companies, implies that CSR activities carried out by
companies on the Georgian market have the form of a one-time charity, are not designed for a
long period and sustainable development. Based on this, it does not meet international
standards, all this gives a basis to think that organizations in the Georgian market carry out CSR
activities for the purpose of obtaining financial profit, which is opposed to the value of CSR. On
the example of developed countries in the world, we can say that CSR, implemented and
planned in accordance with international standards, strongly influence the organizational
image. The aim of the study was to find out the dependence of users and employees in the
Georgian market to CSR companies, specifically, to determine in the Georgian market the user
attaches importance to CST activities carried out by the company during product / service
selection, how employees are interested in CSR organizations and whether or not corporate
social responsibility affects on the organizational image. Based on the purpose of the research,
we developed research objectives and selected companies in the Georgian market, with whom
the questionnaires were compiled in advance. Also, by the principle of radiation, users and
employees from different sectors were selected, who were sent onlain questionnaires. According
to user and employee research, they determined how informed the society is about CSR and also
how much users take into account corporate social responsibility during product / service
selection, and for employees how important it is for their company to implement CSR and
whether or not this helps companies in finding qualified personnel. By negotiating with

companies, they determined the quality of awareness on this issue, also how they take into
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account whether or not they implement CSR in their activities, what form they exercise and
what importance they attach, how they understand CSR and whether they use it or not for
financial gain. Based on the research results and international examples, we developed the main
results and recommendations that will help in the future with the proper planning and
implementation of CSR activities, and this will have a positive effect on the organizational

image in the end.



