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Abstract

In the increasing competition, it is very important to create a strong brand and positioning in it's
user's perception. People, comp anies and the entire countries taking care of their own image and
reputation. This research aims to make the point how the country can be significantly positioned
on the world stage. How to introduce your own capabilities, unique features or values. The answer
about the question "How to create a Georgia as brand " we researched scientific literature in brand
building and many other issues, best branding experience, as well as the strategies for creating the
country's tourism, brand and perspectives for developing a brand. Based on the survey, we can
say that there is extremely small amount of Georgian brands that can positioning in the
international market. We have concluded that first of all it is necessary to promote and develop
many fields in the country. As a result, our country brands also will be able to create a

competetive brand products.
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