3MO3MO5E0190 B EoseryMo 3sLwbolidyagdemdols 433e9bs 0sbsdIMMIgEmS
996560BMbgdols 3mmo@ 035y

5bo sbogm3sEo
60bcm Lobowmz
Bobm sgsmosbo

bsBsgobdtrer bsdmmdo fse@ggbocnos ocrost bsbgerdpoae #boz96bod B0l 80bbybol,

O97602¢mgoobs s 35b302¢1980b 353793 b Isgobd®mOL 33509007900 bseolbbol
d0b0,3980L deroobm369800 dgbisdsdobs

00BbgloL 5ET0bOLEBHMOMGOOL 3OMYM TS

b9wdd©35690: 5856 X 0bF39e0sdg, sLm30609dwo 3OHMABILMOO

003l Bsbgandfonm 1bozgmlodGgdo
odogolo, 2019



SLEMogBo

59 33930l 30BsBos 0ToL 202905, M) MMAMO Jm]dgEIdL 3MOH3MOSEH0MEO LME0SMMO
35bbolidaqdemds - CSR 3335609008 0doxLs @5 M93mEs305Dg, sbsddOMIgems
BOODMEMBLS @O MOSMOHMOIDY, 35MIOOL o0bgdslis @S SHHEO, 335W0ROEFOYOO
39006900l dmB0E35DY. 3MO3MOMIBHO0MEO BME0STMMO 35UboldyYdMds LY MBOM
536M0M (36905 bgds LodosMmM39emdo, MOR60DsE0gd0 3OMdI6 0BOHWEM sGsTbMmwm©
330656LM 39070 OYIMBSDBY, 5599 LMEFOSEME 450m()39390Dg O WIMMBMb gEo O™
05659960 gd0LS 5 BoBMYSMGIOL oB30m5MGdL. 39305 MEYIBOBI3058 sofiym CSR
3606303900l Jgx35L9ds 0dobom30L, MMI 93900 JgdEmb BsOMM B3BIODY 3Mb3MM96300L
390935 @9 5939 35gL0T>EIMHE ZOBIMPME 375305600 3BMEMIE0oLS M) LgMzoLob goyo3ls
30O3MO5GH0MWo  bmEosm)Oo  3sbwboldggdemdol  5dGHo3mdgdbg  59d396G0Mgd00m.
d0Bbgmos, G CSR-3mwmo@03s 9608369mwm3sb 993wgbsl sbgbl 05b5ddMMIcngdol
3054mxBogdsHg, BsOMMWMOLS O MOsWHMdOL  MbyBy, sb9g3g 3356006
39006900 4500069055 Y, 30MOJom, Bsm IMHB0ZIHBY WS M5 s Mbs, 3d35600L 0doK Lo
5 69339305 DY. 98 3393530 dgbogeroos CSR-0by s Bgmmsmbodbyre goddmemgdls
dmMob 3538060.

33w930L5m30L  godmozombs 216 ML3Mm©YbGo, 91939 BoGHIOS M3y 0bEgM307900
33193590 dmbsfoerg 31835609000 5580560 MgLIMLYdOL FoMNZ30L 9bgx M9d™MSb. X sddo
39350B0gom 18 3335605, OHMIWgddog Bog9@oMgo 331939, BoosbsE 9 560l CSR-sgEH0MMO
3335605 @5 9, Tgbododobo, CSR-3sLoMo.  godmzombymo  mMsbobszogdo
LogoOmzgermdo  bbgoolbs  bygdmdo dme3s(gmodgb s sbg3g 2oblbgsggdemo  CSR
593H03Md900 593m. 33¢930L F99gd0 330639690L, MM dog0sb 3b0dzbgem3zs60 3938060
3MO3MO5GH0 bLmEoswrye 3slbobddgdMBdSLE O 3sbs3IOMAYdOL 350YMmBOEGOOU,
MO0 IOHMIOL, RO MO0L, 2o0bgdolly s dmbogsl FmMob. 33930l Fggydo©



496500905 0J393l  3MM3MMG0MEo  LemEoswMo  3slvboldgdwmdol  9x39d@o
30035600L M93MEO305L5 s 080XDY, B1o3 9056 VOMGOIMW0sS. Bo@SMGOMDs 3309350

33983969, 3 CSR-L 533565 943l 30maMglio Lods@mgzgwmdo {obs enrgdmsb dgsmgdom,
053650 MO  33HOBg 88 TbMog  LYFMTom  Fo0bi ¥z, 3MA3sbogdo
50639M91gdd0 56056 gobsgoms®mmb CSR 339 00 ©MbgHY, OMAMOS, o5 oms,
3563930620l 99630056935Dg 561056 MM0gbEH0MGOMWbo, gl 30 030l ILEHIMOS, Mmd CSR
360L 9OHM-9MHM0 0l BodBHMEOO, MHMIGELsE 89dE0s 38356058 dM)EObml dsgrosb oo
Do635@ 905 s 8999absl 0dox o, Oy ImdbIsMgdwqddo sligg9 0965ddMMEgdTd0.

doMomso  Lsdogdm  Lodyzgdo:  3MO3MMSGOMo  bmEosm®o  3slvgbolidygdenmds,
0565330mIgems  BIHOIMEMDdS, MO IMHMDS,  JI5YMBOMgds,  35MmIOoL 350690,
39006900l 3mbo3s, 3333600l Mg3ME3E0s s 0T0XO.

Abstract

The purpose of this research is to identify the influence of corporate social responsibility — CSR
on company image and reputation, employee engagement and loyalty, human resource turnover
and new, qualified personnel attraction. Corporate social responsibility is gaining wide
understanding in Georgia, organizations are taking care not only on financial performance, but
also social challenges and pay more attention to personnel and social development. Many
organizations began CSR principle measurement for competing on bigger market and also
increasing its product / services sales by accenting corporate social responsibility activities. It is
well established that CSR policy has important influence on employee satisfaction, engagement

and loyalty levels, also human resource outflow and vice versa their attraction and by all means,



company image and reputation. This research studies the relationship between CSR and above

mentioned factors.

For the research 216 respondents had been surveyed, also there had been conducted short
interviews with human resource managers of the companies involved. Totally 18 companies had
been chosen, where the research had been done, from which 9 companies are CSR-active, and
relatively the other 9 companies are CSR-passive companies. Interviewed organizations are
operating in different spheres in Georgia and also they have diverse CSR activities. Research
results show that there is very important relationship between corporate social responsibility and
employee satisfaction, loyalty, engagement, outflow and attraction. As a result of the study the
effect of corporate social responsibility on company reputation and image is enhanced, which is

very valuable.

Conducted study showed that, CSR has obvious progress in Georgia compared to previous years,
but on global market still more has to be done. Companies are interested to improve CSR to the
level at which they are oriented for instance in marketing development, and this is the proof, that
CSR is one of the factors, which can bring the company big success and create image with

customers as well as with employees.

Key Words: corporate social responsibility, employees’ engagement, loyalty, satisfaction,

employees’ outflow, employees’ attraction, company’s reputation and image.



