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Abstract

The following document is a research account, which discusses the topic: “mudslinging / negative
campaign in social media”. The main objective of the survey is to find out, what kind of impact
does mudslinging / negative campaign has on social media users and how the users interact with
these kinds of social media posts. Also to find and discuss the most negative campaign posts as an

example.

The survey was executed by the quantitative method. A survey was conducted among 218 social
media users, which revealed that every social media has a huge impact on one’s decisions,
behaviors, and opinions. Survey also showed, that users consider social media, Facebook
especially, as one of the best information platforms and they mostly do not verify the information

received from social media.

Within the project, it has been confirmed that social media users actively discuss the mudslinging
/ negative campaign posts both online and offline. Therefore, we can conclude, that content

containing mudslinging is very common and highly impacting social media users.

The most searched keywords: Social media, mudslinging / negative campaign, propaganda, fake

news, trolling



