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Abstract

Social media is one of the most characteristic and unique phenomena of the modern world.
Nowadays, it is almost impossible to imagine daily communications of people without interactions
on social media. This fastest method of information exchange is equally important to human and
business relationships. The analysis of these relationships and opportunities given by them to

small companies were the subject of this thesis.

To better understand business interactions, we explored international research done in this
field. To find out how important social media is for marketing activities planning and affecting
customers’ decisions, we analyzed different empirical and statistical data for global and Georgian
markets. Social media influence on small sized businesses was studied by means of surveys

conducted amongst selected coffee shops and customers in general.

Our research results gave us an opportunity to show that social media platforms are indeed

actively used and represent one of the better opportunities to influence customers. Despite the



growing interest in this field, lots of companies are lacking knowledge about the possibilities of
proper social media activities implementation. Georgian companies are no exclusion. Effective
management of relationships with target audiences empowers companies to increase awareness,
strengthen brand image, understand the customer behavior and interests better and become more

successful.

In the ever-changing and highly competitive modern market conditions, it is essential for
companies to understand an increasing role of social media and to plan their activities accordingly

for future growth and development.
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