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Abstract

There are many people in Georgia who have a football fan social identity. It is obvious in
football championships, or in social networks, during confrontation between fans of different
teams. Psychological, social and economic motives for football fandom in Georgia have not
been studied before, like attitudes of this group towards other groups. Football is a masculine
sport and along with motives for football fandom, I studied fans attitudes towards the
woman. It is noteworthy, that football fans are also women and therefore my interest was
their attitude towards their inner — women group. Within the scope of the survey I measured
motives for football fandom in Georgia, football active fans patriarchal and egalitarian views,
contents of stereotypes and paternalistic prejudice against woman. Female and male fans do
not differ in those variables, according to the results. Female fans have the same quality of
paternalistic prejudice and stereotypes towards women, as representatives of their external
group - men. They do not have significantly different motives for fandom (which are
contrary to foreign studies). Possibly, female football fans perceive their inner group
(women) as low level group and have a desire to move to higher level group (men), which
they try to compensate by receiving the social identity of masculine sport fan. This
assumption is reinforced in this study by one more result — female fans have statistically
higher patriarchal views, compared to male fans. Regarding the motives — in psychological
motives proved to be more important for football fandom in Georgia, than social or
economical.

Keywords: Football, fandom motives, social identity, prejudice against woman, female fan,

Ideological Asymmetry, patriarchy view.



