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Abstract

According to the Social Identity Theory, one of the most important factors for identification
with a social group or organization, is the prestige of this group / organization, which has been
the subject of interest for researchers from the 20th century. Although, the link between these
two variables is studied by industrial and organizational psychologists and marketing
researchers, it is also, interesting to connect with social psychology, because the social identity
theory considers relationship between prestige and identification. Therefore, this research does
not include people working in the labor market, but students, for which the university is one of
the largest groups / organizations at this development stage. However, according to my data
from the 64 undergraduate students of the - Free University and University of Georgia, the
prestige does not determine the student's identification with the university. Only academic

activity has been identified as a variable that has influence over identification.

Keywords: university prestige, university identification, groups, organization, Social Identity

Theory



