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Abstract 
 

The aim of the thesis is to investigate the linguistic and cultural peculiarities of 

business correspondence on the basis of the comparative analysis of Georgian and English-

language business letters.  

For this purpose, we examined business letters produced by American, British and 

Georgian communicators.  

The paper is on interdisciplinary line since the analysis of the use of language in 

business letters is carried out on the basis of linguistic, stylistic and discourse theories and 

the research of cultural characteristics is relied on the data of cultural theory. 

The research revealed that the most popular form of business communication is 

written. Culture has a huge impact on business writing effectiveness. The analysis also 

showed that in many cases, business communication between communicators with same 

culture is not easy because of subjective perception of reality. It is demonstrated that the 

communication becomes more complicated when it is carried out by the communicants of 

different cultures.  

The research also revealed that American business culture is open, flexible and 

detail-oriented. Georgian business culture is similar to the American and the business 

correspondence is as accurate and flexible as Americans are. Whereas British business 

culture is not as flexible as Americans and the British prefer not to be direct in business 

relations.  
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მადლობა 

 მადლობას ვუხდი ჩემს ხელმძღვანელ ნინო თევდორაძეს იმ შენიშვნებისა 

და რეკომენდაციებისთვის, რითიც დიდი დახმარება გამიწია წინამდებარე 

სამაგისტრო ნაშრომის შესრულებაში. 

 

 

 

 


