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Abstract

Currently, numerous researchers are focused on studying Facebook and behavior of its users.
Scholars’ interest in social networks has been increasing each year. The vast majority of the world
population uses Facebook daily, posts pictures, connects with their friends, family, acquaintances,
and clicks on the Like button several times a day, expressing positive attitudes towards others with
this behavior. It is interesting whether people actually like what they “like,” or they fall under
social influence and like what is “liked” by the figure authoritative for them? The goal of the
present study was to explore whether the Like of authoritative person affects Facebook users when
“liking” the Facebook post, in other words, whether they display conformity, and to understand
what type of user is more prone to conformity — those with high self-esteem or low self-esteem.
The study with the sample of 60 students from Ilia State University’s faculty of Georgian philology
employed a between-group experimental design: Experimental condition included printed
version of the Facebook post “liked” by an authoritative figure along with 11 unknown Facebook
users, while control condition included the same Facebook post that was liked by only 11
unknown users. Using five-point scale, each study participant had to indicate whether they would
“like” the post if they saw it on the Facebook. The study revealed that the Like of authoritative
figure indeed has effect on “liking” the post in question. Additionally, correlational design showed
that, as a general trend, those with low self-esteem are more likely to “like” the post, although,
specifically, the presence/absence of authority did not prove to be relevant when it comes to

correlation between “liking” the status and self-esteem.

Keywords: conformity, authority, Facebook, Like button, self-esteem, social influence, social

network.



