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Abstract

Digital technologies are becoming more and more popular lately. Social media became one of
the main communication channel. Companies spend a lot of time to communicate with their
customers on the platform, where communication mechanisms are open and accessible for
everyone. Viral spread of information is typical for social media. Organizations are using social
media communications broadly, as an effective and budget-friendly tool of integrated
marketing communications. The indicator of spreading information in social media virally
showcases that crises situation can be expected alongside. In the world of digital media,
communication messages can be spread, that can lead to crisis. The aim of the research was to
showcase the tendencies and indicators, that are typical for Georgian organizations; to find out
crises study cases, that companies face in terms of gender discrimination and anti-crises plans
that companies implement in order to avoid crises, to define the pros and cons of organizations
that implement anti-crises communication plan and to understand the approach of marketing
managers against discrimination communication.

Companies reveal their approach while choosing communication messages. Research displays
that crises situation starts in social media and moves to traditional media afterwards. In order
to eliminate the crises, companies use the same social media channel to distribute their
message.

Based on the analyses of the research there are recommendations and action plans displayed

in the final part of the study.

Key words: social media, discrimination, communication, sexism communication, crisis, gender

discrimination
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