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Abstract

The role of online marketing in the modern world is rising day by day. Business
communicates with its consumer on daily basis and needs the knowledge of those strategies
which will help in supplying products and service for consumers. In this paper there are discussed
the examples of worldwide and local online marketing campaigns, online marketing strategies of
tenants of different startups and the role of these strategies in selling startups and raising
awareness. Data is obtained from semi-structured interview and through direct observation on
online marketing activities. The paper studies the methods and instruments thanks to which
startups get knowledge and experience of the ways of using internet marketing correctly and
making strategical action plans. By analyzing literature and observing the cases there’s a set of
recommendations created explaining why should a success-oriented startup pay attention to
online marketing, what should it be concentrated on, what details should be taken in account and
why should it choose online marketing with a purpose of communication with consumers. Within
the research’s boundaries there are formulated effective models of using online marketing for

startup companies existing in Georgia.

Key words: Marketing, online marketing, internet, startup, online, small business.



