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CSR- Coroporate Social Responsibility
ISO - International Organization for Standardization

SWOT : S —strengths, W — weakness, O — opportunities, T- threates
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Abstract

In this piece of work the essence of social corporate responsibility is reviewed, its importance
and necessity in the modern world as one of the key components of a successful company. The
focus is on the existing problems in Georgia, which usually accompany establishment of social
corporate responsibility and its popularization.

The paper highlights the obvious and big differences between the reality of Georgia and foreign
practice.

It’s a hypothesis that social corporate responsibility in Georgia is wrongly understood and
mostly associated with charity, which is a one-time event, not aiming at long-term perspectives
and sustainable development; therefore, such activities do not meet international standards of
social corporate responsibility strategy.

Based on the topic, the research was carried out — studying foreign companies on the example of
Georgia. Randomly selected users were also interviewed.

The aim of the research was to separate the major problems preventing social corporate
responsibility to establish in the most correct way on Georgian market. The main conclusions
and recommendations were developed, which are the solution to this problem. Also, the
interviews showed the influence of the social corporate responsibility on users when choosing
products. The difference between national and international practices was very clear.

It’s revealed that a significant focus should be made on the company's internal and external
environment. The activities that will eventually promote the high quality working environment
within the organization should be planned, and the equal emphasis should be made in the
context of external users.
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