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Abstract

For the first time the word “startup” was used in the magazine “Forbes” in 1975 for
defining growing company. Nowadays, this word is becoming popular in all over the

world including Georgia and it is trend to become a startupper.

In the 21¢ century, in the area of innovative technologies, there is no reason to argue
regarding the crucial role of communication with consumers and its main instrument -
branding for startup and for successful business development in general. All the experts
and marketing specialists underline that most startuppers make a big mistake by
ignoring the importance of the branding in the early stage of brand development.
Segment research, forming brand identity has great importance for the success of the
brand, which will be focused on product advantages and will support it enter the

market.

The economic environment is not perfect for development of startup in Georgia.
Therefore, Georgian startuppers have to make more effort for successful activities. That
is why it is crucial for the startuppers to calculate precisely all the actions at the initial
stage. The present work is aimed on support of future startuppers to understand
importance of the branding and make their innovative idea successful business step by

step.

The work is based on a qualitative research in which successful startuppers have
participated. The present document includes the analysis of existing business
environment in Georgia as well as important recommendations for future startuppers.
A well-developed startup will be a stimulus for innovators who want to start business in

Georgia.



