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Abstract

Following master’s thesis represents recommendations for strategic plan, specifically
marketing concept of the plan, of Business School of Ilia State University. Main goal of the
master’s thesis represents development of brand platform, marketing campaign and
communication strategy according to mainstream narrative of marketing concept. Main
challenge facing the thesis, represents creation of recommendations for acting strategic

document for the entity.

Complex combined research project was developed within master’s project to achieve main
goals of the thesis. Research project included both, qualitative and quantitative methodology.
Priority for research design structuring was achievement of high coefficient of loyalty
(>90%), identifying value of image parameters. Within the research project focus groups
(n=2) and interviews (n=3) was used, based on accepted implications. Qualitative research
(n=150) was also conducted, participation in which took students, academic personal and

experts from Ilia state university as well as other educational institutions.

Based on the research project, recommendations for marketing strategy, brand platform,
image parameters, loyalty index of parameters, marketing campaign and communication
strategy was developed. Research revealed, perceptions surrounding Ilia State University,
attributes of personification, opportunities for positioning. In additions, respondents gave
their opinion, regarding communication platform, opportunities and effectiveness of

communication process.

Based on the above discussed topics, master’s thesis is structured in a following way:
Introduction, Literature Review, Research project methodology, Empirical part of research

project, Discussion of results and conclusion.

Keywords: Strategy, Marketing, Loyalty, Brand platform, Image parameter.
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