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Abstract

Master thesis “Interdependence of Marketing and Sales Departments and Role of Marketing
in the Development of the Business” discusses the impact of marketing on the customers,
how it affects the decision making process, what relationship is between marketing and
sales, whether there is a need for separation of aforementioned departments or they can be
managed simultiniously. The mentioned issues are discussed in regard of development
companies in Georgia. The research uses the interview, comparison, "Case Study" method
of situational analysis. Besides it, the conclusions regarding the relationship between sales
and marketing departments have been elobaroted based on review of Georgian and Foreign

scientific literature.

The goal of present research is to prove that marketing and sales departments are separate
fields of operations and have to exist independently within the organization. These two
field are closely interrelated, but their separation is vital for the efficient performance of
the company. In addition to it, the research that the dollar spent in marketing if profitable
for company business operation and the correctly spent money today, will bring the

positive outcome in a lon-term perspective.



