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Abstract

In the era of globalization there is growing competition between companies. Companies
operating through the different industries are trying to implement such effective stratiegies
which can attract new customers and retein already existed customers. For this purpose
companies are using social responsibility acitivites very effectively. To implement social
responsibility acitivities is very sensitive for customers. It has impact on the connsumers to build

their loyalty.

Social responsibility acitivites are not very wide spread in Georgia. There are only several
companies which are implemented social responsibility acitivities and using their reputation and

Goodwill using this method.

In the following research we have explored the companies to get the information if they are
implementing social responsibility activities and what kind of activities are the most sensitive

for customers.

We have discover that companies are not implementing social responsibility activities, because

they have no hope that society will response adequately to their social responsibility activities.

In there following research there is described the results of customers’ survey. We wanted to get
the information what is the attitude of the customers, if they are sensitive and what social

responsibility are the most attractive for them to create their loyalty.

We have discovered though our survey that customers regard that quality and price are more

important compare to social responsibility activities which are implemented by the companies.



