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Abstract

In the paper, "The Change of Cultural Stereotypes on the Conduct of Concrete Groups and
Traditions" discusses the issue of cultural stereotypes in the interaction process. The main purpose
of the study is to consider the existence of cultural stereotypes on the example of hotel clients and
service personnel. Also, research aims to investigate whether existing stereotypes change in
communication with different cultural groups. Due to the dynamism of the process of change of
stereotypes, the target group of research has been chosen for at least 1 year experience, people
working in the hotel who are in direct contact with different cultural representatives. The
research was carried out using the qualitative method of sociological research. This method has
been selected for an in-depth analysis of the issue. In the course of the research, the working tool
was a discussion plan focused on an in-depth analysis of important issues. The results of the study
have shown that the respondents have obviously expressed stereotypes of different cultures that
have undergone a change in the interaction process. The three main cultures were identified by
Iranians, Indians and Arabs, who had previously developed negative attitudes. However, the
interaction process changed the attitudes and made it more humorous to them. Based on the
results of the survey, there may be discussion on the issue that the formal environment often
allows access to depth details. The communication process gives us the means to overcome
existing barriers, to evaluate our opinions and to correctly evaluate the existing reality. Formal

environment facilitates the change of performance that is dynamic and innovative process.

Keywords: culture, stereotype, interaction, communication



