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Abstract

The paper discusses the difficulties and major problems we encounter in translating marketing
terminology, especially from the English language. We discuss the Georgian analogies and how
accuratearethey, theimportance ofthe abbreviationsandits rules and trends and the correctness

of the terms found in the language and their alternatives.

The significance of this issue is due to the growing globalization process that broadens the
international trade borders and makes it even larger. Marketing is a priority for every developed
country. In Georgia, this area is still in the initial stage of development and correctly establishing
the right communication. This results in accurate knowledge of correct terms and their exact

definitions.

The main purpose of the work is to provide the correct terminology of marketing terminals so
thattheir content will not be lost. We will bring you down the difficulties that translators meet

in translating marketing terms and displaying major trends.

Key words: Marketing, Terms, Terminology of marketing, Issues, Translaton



