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Abstract 

Translation of Tourism-related Texts (according to Georgian-English translation) 

Mariam Chachua  

 

The present paper addresses specific features of tourist texts and the challenges associatd with 

their translation. It provides evidence for the hypothesis that tourist texts are quite difficult to 

deal with when it is to be rendered from one language into another. The aim of the research is 

to identify linguistic and cultural barriers creating difficulties in translating tourist texts 

translation. It also seeks to define the approaches used by translators in dealing with the 

mentioned problem.  

The relevance of the research is defined by the growing number of tourism-related literature 

and the lack of research into the translation of such texts from Georgian into English.  

The research is based on the comparative analysis of the Georgian original and English 

translation of the tourist texts. The comparision was conducted according to the laws of 

translation introduced by Gideon Toury. The law of growing standardization and the law of 

interference were taken as the main trends against which the texts were compared.  

The paper consists of an introduction, three chapters further divided into sub-chapters, 

conclusions and bibliography.  

The first chapter deals with tourist texts as a particular text type. It provides overview of various 

tourist text types.  The importance of the characteristics of tourist texts is highlighted.  

The second chapter focuses on various translation theories. It provides an overview of strategies 

of translating tourism websites and rendering specific terms.  

The third chapter examines English translation of the tourist texts according to the above-

mentioned strategies. 
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The conclusions summarize the results of the research.  

Key words: tourist websites, translation, strategies 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


