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Abstract

After the digital revolution, every aspect of life has become connected to technologies. The
rapid development of this field has brought new challenges for medicine, engineering,
economics, astronomy, education, business and the culture as well, and, at the same time,

offered the special opportunities.

In 21 century, Web 2.0 technologies became an effective and flexible platform to
communicate between cultural organizations and a consumer. If not similar technologies, in

increasingly rapid pace of life, the culture would be less prominent for the public.

Our research aims to explore the use of web 2.0 technologies on the example of cultural
organizations (museum, theater, archive, library and others) in Georgia; to present
contemporary approaches and trends in web 2.0 technologies and the opinion of specialists

about the role and functioning of Modern Media.

During the survey, interviews were held with the representatives of PR and marketing from
several cultural organizations in Georgia. In society, we also held the quantitative studies
aiming to understand customer's opinion and demand. The researches revealed that Web 2.0
technologies are the most common and flexible way to communicate with the public.
However, it is necessary to study the world experiences and to adjust it in Georgian reality

for effective communication.

We believe, that the thesis will be useful for people working or studying in the field of

culture.

Key Words: Web 2.0; Social Media, Cultural Organizations, Modern Technologies, Facebook,
Media.



