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Abstract

The modern world is incressing daily according to the point of view of development. Culture
needs more time and energy to develop than any other spheres. The necessity of creating

marketing researches and their use has been active for a long time.
Business foresees the information got from marketing rescarches actively.

Marketing researches give culture opportunity to study the target audicuce, to be paid
attention with new project. Marketing reseaches activety used in the interational market

not only in business but also in the culture sphere.

Culture sphere short review is discussed. More over you can find out how culture tries to use
marketing. The aim of this worls with to study the role of marketing researchesing Georgian
culture. You will read about how often they use modern technologies. What part marketing

plays in the culture.

Tup tipes op researches were held, which showed which culture institutions are mostly used

by modern people and how long they spend there.

Modern technologies compete with culture sphere. (finding some information, seeing an
exhibition pictures and videos) you can use internet to answer any questions. But there are

still people who rest besuty prefer to virtust beauty.

There are presented our project result. These organizations, whith are resurched by us, are
resurching marketing researches, according to these researches, every years become changes
in to the projects, it is caused according to the customers. The organization staff are talking,
that they always try to make some changes for school children and other visitors. But there
are very long difficult way, thtt the organizations in Georgia afford to follow modern style
and used completetive and modern technology to solve these kind of problems and to

become more competitive throught these modern marketing.

Key words: Culture aspects, marketing, marketing research, marketing complects(4p).



