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Abstract

The Master's Thesis presents the four-month campaign strategy for the Iliauni Theatre. Theatre
is an important tool for cultural development of society that helps people in proper assessment
of reality, however, the importance of theatre in youth is less perceived because of advance of
technological means. Due to the importance of the problem, the present thesis aims to identify
specifics of the public relations of the theatres, the reasons for the passivity of students, as well
as what is done in the theatres to attract young people and on what should the theater's

management focus to include the maximum number of students in theatre activities.

The thesis employs quantitative (questionnaires) and qualitative (in-depth interviews) methods
for the research. The research shows the challenges and issues for the Iliauni theatre in relation

to the students' awareness about the theatre

The master's thesis consists of an introduction, the main part and the recommendations. The
main part of the research describes methodology and results of the survey. Finally,

recommendations based on the findings of the research are offered by the authors

The main findings and the recommendations presented in the masters’ work serve to increase

awareness of the Iliauni Theatre in students.

Keywords: theatre, public relations, theatre, students, awareness, campaign, questionnaire, in-

depth interview.
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