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Abstract

In the 21 century everyone agrees that a museum or house-museum is not only the
exhibition space for exhibits anymore. The modern challenges and individuals having such a
great access to the digital world cannot be satisfied only by the stories narrated by a guide
anymore; visitors can not get satisfied only by looking through anymore. Thus, frequently,
the visitor who visited a museum once, do not visit it for the second time. He needs newer
and often cognitive life-giving programs, through of which he shall be more deeply included
in the process of looking though. The similar analogues are widely spread in foreign
museums. There a visitor forgets temporarily that there is 2017 outside. A museum needs
some new and creative one which shall attract individuals and create a desire to visit again. .
Hence the urgency of the issue, we made the decision to review the work of house-museums
of some public characters of the 19* century and compare their cultural-tourist potential,
show that if money funds are applied correctly and for example, spent for human resources,
to hire even one PR officer, marketing specialist, there is completely different result .
Every museum has a great potential for regions themselves.

We have tried to shape and offer our vision which we believe, shall be useful not only for
habitants of the concrete region, who are, of course, interested in attracting more and more
local and foreign visitors. We think that there are as a resource as a desire that in some case
this or that house-museum might become one of the visit cards of Georgia.

Three house-museums are reviewed in the paper — Aleksandre Tchavtchavadze house-
museum located in Tsinandali, Ilia Tchavtchavadze house-museum located in Kvareli
mountains and Vazha-Pshavela house-museum located in Chargali. In the cases of these
three house-museums we can generalize and make the study and conclusions made in the
paper, relevant to other house-museums of the region. We chose Tsinandali house-museum
as it was restored currently and quite enough money was spent to advertise it, Ilia house-
museum which is located in the center of the town and there are the modern type exhibition
spaces and a lot of people must have the desire to look through it and finally, Vazha house-
museum which is in the worst condition and needs in a rapid restoration and survival,

factually, the house-museum does not operate.



There is one obstinate fact that there is shortage of visitors in house-museums, especially in
winter. There is lack of educational programs, there is no web-site of museums, no staff
experienced in new technologies. We chose quantitative research method where the talk
goes regarding a lot of issues, for example, why there is lack of attention to house-museums,
what serves the reason for people who fail or cannot visit the museums? etc.

We can conclude that almost all of respondents agree that house-museums must actively
apply PR technologies, that the product should be interestingly shown to a tourist and the
last one shall inevitably become a user of your product. Most of interviewed people agree
that every house-museum has a huge ability in the conditions of the correct management.
The paper shows the foreign analogue where the example is given how we can attract a lot of
visitors. The conclusions of the study given in the paper might be made relevant to other
house-museums of this type.

Abstract key words: Ilia Tchavtchavadze house-museum, Aleksandre Tchavtchavadze house-

museum, Vazha-Pshavela house-museum, respondents, study, advises and recommendations.



