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Annotation

The author of the present research work Isa Gogiashvili, born in 1983,
completed a full bachelor’s course at Tbilisi Ilia Chavchavadze State University
translation faculty in 2004, majoring in German.

She continued her studies at the same University graduate degree
department, German faculty.

The thesis is “the text of advertisement as a linguistic researching thing”.

The object of the research is metagrapemic as the means of basic
functions actuality of advertisement.

The following matters are connected with above-mentioned problem
stated in the work: peculiarity of utilization of metgraphemic forms in the

Georgian lingual advertisement text.
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