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Abstract



This master's thesis represents PR Strategy and 3 month long campaign for Sulakauri
Publishing's new teen imprint "The Vitamin". This research is aimed to find out what the
situation is in publishing sector, how do publishers plan public relations strategies. Our goal is to
discover what kind of literature do teenagers love, what are the problems and difficulties to find

the desired book and how we see the solutions to these problems.

For our PR project and the research were selected qualitative research methods (in-depth
interviews - focus groups) and quantitative methods (questionnaire / internet poll). While
working on the topic main problems and issues have been identified, that are lack of awareness
of the publishers and some kind of miscommunications. We tried to develop special

recommendations specifically for the new imprint of Sulakauri Publishing.

As for the structure of the work, it is an introduction, main text and recommendations.
Introduction is about the relevance and importance of the topic. The main part is divided into two
sub-sections: the first chapter deals with the methodology of the survey, the second sub-section
of the main text is dedicated to the analysis of the composition of the survey results. At the end
of the paper you can read recommendations of our group of researchers, made up exclusively for

"The Vitamin".
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