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Abstract

Higher education is a very important part of person’s life, which mainly determines his / her
further success. Nowadays the number of higher education institutions has been increased
and the competition between them has increased accordingly. That is why higher education
institutions started to use business-specific strategies more frequently. In particular this
concerns using marketing tools and strategies that became rather complex and important

eventm for the universities.

In the frame of this research marketing strategies used by three universities in Georgia are
discussed. Ilia State University is a state university, which stands out among other state
universities in Georgia for using innovative methods and having progressive vision.
International Black Sea University — a private university, which emphasizes the importance of
their students’ academic excellence and intellectual abilities. San Diego State University in
Georgia is the first foreign university, which has launched a new program for Georgia and set
a goal of developing STEM (Science, Technology, Engineering, Mathematics) fields in this

country.

Qualitative method of research was used in this study. In particular, in-depth interviews with
the Heads of Public Relation unites of each university that revealed the used marketing
strategies, the plans for the future, and revealed universities efforts to work on students

satisfaction.

At the same time interview results were double -checked by conducting student opinion
survey that aslo revealed how students "clients" percieve the required improvements at the

universities.

Key words: Ilia State University (Iliauni), San Diego State University Georgia (SDSU Georgia),
International Black Sea University (IBSU), marketing in higher education, students

satisfaction, universities, marketing strategies.



