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Abstract

The aim of the research for the given paper is to identify the role of mass-media
in social capital formation. The introduction discusses the urgency of the topic
as well as aims and objectives of the work fulfilled. The first part of the paper
deals with the concepts of social capital, whereas, the second part thoroughly
investigates the role of media in formation of the social capital; in addition it
discusses the role of mass-media in the social communications’ system and

modern society.

The methodology of the given paper is the analysis of the secondary sources
and discourse analysis. Based on the scholars’ opinions, scientific researches and
articles major topics of the paper are analyzed. The outcomes of the research
clearly show what kind of impact mass-media has on the citizens, their
decisions and actions. In the final section the paper answers major question:

what role does media hold in social capital formation.
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