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Abstract

The given thesis presents Media Agenda as the most important essence of the concept
and its formation process of the communication theories. It discusses the media role and
influence as an actor in formation of society opinions. In the modern reality,
simultaneously with media meaning growth, the interest toward the mechanisms and
instruments is growing too, via the media can influence on the wide audience and
presenting the real issues from its prism.

The given work discusses on the possible link between media agenda and society
agenda issue. Here is described the mechanism which is used by media for increasing the
importance of the issue during the reporting process, also the parties participating in the
process and having the possible influence on the process. It highlights the media
influence increment during the election period.

On the basis mentioned above, in the part of the research, the joint analysis of society
mood’s wide-scale research and media reporting monitoring results is presented. Also is
analyzed the distinct cases of links between them and differences. In the form of
diagrams and tables, in different aspects are presented the topics most often covered by
media, placing them in the wide-scale net, the time for it and the cases of reporting the
most popular politicians of the society.

The results of the research is the meaningful information for the people, organizations

and researchers interested in media, society opinion and pre-election period surveys.

Keywords: Media Agenda, Priming, Agenda-building, topic positioning, format,

block, impact/influence.
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