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Abstract

The aim of this thesis is to determine how available are for visitors regional museums of
our country, discover problems and challenges, find out which additional functions are
preferred to make regional museums more attractive and interesting for visitors.

If we discuss all the existing communications tools of the regional museums, we’ll clearly
see the need for the creation of Public Relations Department.

On "regional museums and their opportunities in Georgia," was conducted a quantitative
survey and 100 respondents were interviewed via website. As the majority of respondents
replied, main problem is a lack of communication and inactivity of Public Relations departments
in museums. Because of this, information about museums news is not available for consumers.
Furthermore, majority of respondents are in favor of creating a modern museum space, which
will include online excursions, café-galleries and film screenings around exhibitions. All this

will make cultural life more diversified, interesting and active.
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