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აბრევიატურების ჩამონათვალი 

IHG - InterContinental Hotels Group  

STR - Smith Travel Research 

ADR – Average daily rate  

RevPar – Revenue per available room  

NOI – net operational income  

MICE - meetings, incentives, conferences, events  

Travelport - travel commerce platform 

RFP –A request for proposal  
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