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Abstract

The objective of the research is to highlight the role of strategic marketing of the company
for the long term development. Showing the problem which influences the life cycle of the
company it the general motive for decreasing the number of liquidated organizations by
elaborating the right strategic plan. During the research we used the Quantitative Research
Method in the form of preliminary development questionnaire both through internet and
face-to-face interview. The object of the research in MFO “CREDO”. The results of the
research reveal the role of strategic marketing and its importance for the long term
development of the company. The values important for the customers according to which
they make their decision, be it the quality of the service, reliability or other factors, became

evident as well.

The practical importance of the above mention research lies in that any interested
organization or person should understand and elaborate necessary steps for the development
and long lasting activity of the market and provide them with sample of strategic planning in

the form of the following paper.
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