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Abstract

The abstract text in English — The economic crisis pose challenges for companies, makes them to
develop marketing strategies which are adapted to the environment. As we are living in a
constantly changeable environment and as in this changing and competitive environment
marketing has a vital role in company’s strength to gain compitability, this subject is one of the
most interesting topics for searchers. Therefore, the goal of our thesis is to study marketing
strategies and changes in them during crisis. Our target group was companies operating in

Georgian market.

Working within the frameworks, we used both - quantitative and tualitative research methods.
These researches revealed that the number of the companies in Georgian market are shaping
marketing strategies without the help of proffesional marketer and their priority is to increase
the number of sales. The target segment for the companies that were participating in these
survaies were customers from middle and high class. The survey also showed that these
companies are not examine the companiy's situations in crisis and it is hard for them to answer
how the cope with such situations. Companies’ marketing managers anounced, that in recession
period they are mostly using these strategies: frequent promotions and gifts, discounts,
minimizing costs, attaking strategy. Regarding customer activity, respondents answered that
during crisis period customer’s activities are decreased. Our rusveys showed that customers are

refraining to buy expensive products and they are doing savings.

This survey is the first in Georgian, which surveys marketing strategies during economic crisis.
Results can be used by the companies operating at Georgian market and also the researchers for

further and deeper researches.

Keywords — economic crisis, marketing strategy, customer behavior, proactive marketing.



