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Abstract

Automobile insurance is the world's most in-demand service after health insurance
products. In certain countries, the issue of a gender represents one of the important risk
factors that are applied for the product tariff calculation.

The factor of a gender is ignored on the Georgian insurance market. The objective of
our research work is to determine whether the gender risk factor should be used for the
automobile insurance tariff calculation. Both qualitative research and quantitative analysis of
secondary data information were conducted for attaining the research goals.

A questionnaire for comprehensive interview is one of the constituent parts of our MA
research work that aims to emphasize the attitude of Georgia-based insurance companies
towards the issues covered by these research materials, their attitude towards the gender-
based tariff calculation and to determine how they are oriented on establishing these
approaches in their own organizations. We also want to learn what risk factors they envision
for the tariff calculation.

The research work drops a scope on Georgia-based insurance companies. Based on our
analysis and statistical indicators, it is necessary that insurance companies make focus on
gender, age and other important factors in the price calculation process. Having taken into
account the gender factor, they will be able to offer comparatively lower prices to the
consumers compared to those insurance companies that offer averaged tariffs.

The statistical research works have showed that women are less detrimental compared
to males. Both indicators, frequency of losses and averaged losses are comparatively lower
among women.

The research works enable us to conclude that the gender factor must be envisioned in
the tariff calculation process for managing the insurance market and creating the portfolio,
where losses of the few part will be remunerated at the expense of the major part and will be
proportional to the risks that they include in the portfolio.
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