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Abstract

In the last several year social media has taken over the world. Successful companies have
been adopting new technologies and nowadays they use social networks as one of the main tools
for public relations. This research is dedicated to present real opportunities and importance of
social media.

In this thesis global trends and Georgian examples are discussed. In order to know, how
many people around the world have access to the social media and does this technology have
potential to overrun such mass media as TV and radio, we made a research in archival materials,
statistics and other quantitative data. This helps readers to image the real scale of it. On the other
hand, we conducted interviews in social media management companies in Georgia to know how
efficient it could be to reach people using Facebook, one of the most popular networks.

Social networks undoubtedly have advantage over other media, because users can interact
with companies in many ways. They can share information, receive requests, and organizations
know what their customers want. Better ways of targeting customers are definitely are profitable
for brands as well.

Companies and not only famous ones, should understand, number of users of social media
is growing fast. People are spending more time with their computers, share and receive
information with each other and if they do not use this tool on the professional level, their
competitors will win..
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