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Abstract

Coordination between NGO and social responsibility of business is basically considered in the
following work. The research involves all the aspects of the work NGO and business realize
towards social problems, priority social problems for business sector and the motivators for

companies to get involved in social projects.

Methodology of the research was defined by conducting profound interviews of qualitative
method and by desk research. In this research annual accounts of the companies and information’s

on the web sites about the realized social projects were analyzed.

Three basic tendencies are determined in this work: priorities of business sector, motivators and

ways how to collaborate with NGO.

The results represents some unreliable aspects and not enough coordination conditioned by the

lack of information.

Key Words: business, NGO, priority, motivator, coordination, sectory, social
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