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Abstract

The goal of this MA thesis is to underline and show the importance of visualized information
in the media-communication's process. Within our research we tried to answer the main
qguestion, why using the visualized information is preferable in contrast with textual
information. By adopting the basic theoretical frames we analyzed both printed and online
media content in Georgia in order to show the efficiency of visualization. (important note:
under the concept- "visualization" we only mean info-graphics and not political cartoons,
diagrams and etc.

Research methodology includes the qualitative and quantitative research methods.
Qualitative method implies content analyze of visualized information, interviews with
journalists, graphical designers and experts.

To sum up the research results, we can say that Georgian printed media representatives are
not publishing the info-graphics in contrast with online media publishers , where info-
graphics barely but still exists. In our research we also analyzed the attitude of Georgian
consumers towards this media-product. While observing the instantly selected info-graphics
we discovered several important details related to the content and structure of visualization.

The research proved and elucidate that, by using the info-graphics consumer analyzes the
key issues (in the field of socio-economics and politics) in the shortest time. By taking these
results into consideration we can talk about the advantages and efficiency of those media
subjects which are using and publishing info-graphics on their publications and pages.

Key Words: Visualization of information, info-graphics, printed media, online media.



