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Abstract

This thesis, containing of two major parts — qualitative and quantitative, covers information on
5 Georgian broadcasters, their owners and editorial policy. The research reviews media owners
and their properties. The paper includes news agenda of following TV-companies: Rustavi 2,
National Broadcaster, Imedi and Kavkasia. The paper reviews which topics are most interesting
for each broadcaster. We counted the percentage of news covered by each company among the

whole quantity by all 5 boadcaasters.

The study showed that news agendas of these broadcasters are not so different from each other
therefor they do not stand out. As for media owners, this quantitative data doesn’t allow us to
say they favour any of political groups. We are not allowed to say so even considering their

biographies did not show such either.

Key Words: media ownership, news agenda, news, broadcasters



