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Abstract

In the modern world, where the rhythm of life accelerated, we face a growing demand for quick

service, including fast-food.

Fast food industry starts its development in the world since 20-ies of the last century. The first fast-

food restaurant, McDonald's, in Georgia, Thilisi, was opened on 5 February 1999.

Currently, the development of the industry in Georgia is contributed by entering international fast

food brands; most of them are already represented on the local market.

Although the ever-growing number of companies operating in fast food industry, the lack of
field related information and the difficulty of its reach is still actual problem. Neitherany
research, nor statistical datais available connected to the industry to meet the needs of the

interested parties so that they could form more concrete vision and specific arguments.

The paper reviews the international background of the four market leader fust food companies
in Georgia: McDonald’s, KFC, Wendy's and Subway, gives information about their position

from the idea of entering the market to today.

By researching information from the fast food market leader franchise owners in Georgia, their
service consumers, reviewing world's leading and latest trend in communication, social media
of those companies, the work will try to answer the main issues arising about the fast food

industry in Georgia.



