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Abstract

The text of the abstract in English - In this graduate work are explained the the aspects of the
designation of origin, their protection legislation (both at the international level, as well as in
Georgia), the use of designations of origin and the economic effects of the practice of economic

activity, provided by the protection of appellations of origin.

One of the objects of intellectual property is the protected geographical indication (PGI).
Protected designation of origin (PDO) is a special kind of geographical indication. The products,
which use PGI and PDO designation , gain popularity and trust among customer. Over time, the
geographical indication becomes an intangible asset of the product and affects the reputation,
consumer demand and price of the product. Geographical indication promotes sales growth,
investment in the region and the region's competitiveness. As usaual products with geographical

indication, are of strategic importance for the country.

The survey deals with the protection practice of appellations of origin in France, in particular - "
Champagne case ", and the aforementioned types of protection as a result of the economic effects.
In this survey also are discussed Georgian wine and mineral water markets, wich are very rich

with placeses of origin. On the example of these markets we tried to show potential of origin



protected products. For example place of origin “Khvanchkara”, which is very famous wine and

has huge potential in Georgian local market an abroad.

In addition, we conducted a survey, which aimed to determine if Georgian population is informed
about the nature and essence of the PDO and if our country's population, roughly speaking, is

ready to" pay extra” for PDO and PGI products.

For our research we have used quantitative and qualitative research methods. During the survey
in addition to the capital, people were also interviewed in different regions.The survey results
show that the part of the population, who is involved in the economic life, generally has
information about PDO, but there is overall lack of information about the legal framework. As
for the basic masses, which can be considered as major customer group, thery are very rarely
informed about PDO and PGI, therefore PDO and PGI does not have such influence on their
consumer demand as it should have. It should be noted that part of the respondents, who have
information about the advantages of the PDO products, show relatively low willingness to pay

more for PDO producrs and they are mostly oriented on medium priced products.

In conclusion, we can say that PDO and PGI can lead country to the real economic effects, but to
gain these economic effects, you need to carry out a number of measures and reforms in this
direction. It is equally important, the business sector to be interested in this issue. PDO and PGI
have the possibility to commercialize natural potentieal and human knowledge for years and
centuries. Georgia can be considered as a novice country in the field of protection of appellations
of origin, but Georgia has many PDO names which can only be associated with Georgia, and this
names are assets that coud become a source of income for any Georgian. As successful role models

in this regard, we can consider the case of the activity of the EU countries.

Key Words: Protected designation of origin (PDQO), Protected geographical indication (PGI), the

economic effects, the wine market, champagne, Khvanchkara, mineral water market.



