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Translation of Commercial Advertisements from English into Georgian 

Summary 

The increasing importance of advertising against the backdrop of growing globalization and 

development of international relations has highlighted the need for developing strategies for the 

adequate wording and translation of messages contained in commercial advertisements. The 

paper aims to identify major difficulties encountered in the translation of advertisements and 

define strategies for ensuring proper rendering commercials from the source language into the 

target language. 

The paper contains an introduciton, three chapters, conclusions and an annex providing a list of 

collected samples. The first chapter provides a general overview of different kinds of 

advertisements (TV, radio, internet, etc), explains their origins and national characteristics. The 

second chapter is concerned with the translation strategies employed for the rendering of 

advertisements from the source language into the target language. The third chapter is an 

attempt of comparative analysis of some of original English-language advertisements and their 

Georgian versions. The translated Georgian commercials are also compared to the original 

Georgian advertisements with the aim of determining the effectiveness of their messages. 
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